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Keep up with the latest fashion
trends without breaking the
bank with these chic picces...
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TO an omnichannel lifestyle brand
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Australia’s
highest selling
weekly
omnichannel
magazine brand
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A SHARER

79 % will always share
about the things they try

ADVENTUROUS & ° FAMILY FIRST

78 % 1look to seize the day 89% think meals are an
and live a full life (83% like important way to connect
to take holidays within with family
Australia)




SUPPORTED BY ANETWORK OF OVER

15M touchpoints




OUR AUDIENCE SPENDS

o148

in the last four weeks on fashion,
lifestyle, travel, entertainment,
beauty and health
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Unique Audience: 1,281,682
Page Views: 1,281,681

Average Dwell Time:
2.31 minutes
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Australian’s #1 weekly
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Solus: 24,600 subscribers
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Editorial and Content Pillars

e ENTERTAINMENT HEALTH & WELLNESS FOOD BEAUTY

TRAVEL




“l just love to grab a
cup of tea, a
magazine, and like,
that’s my time to just
have a little read and
relax’

WOMANS DAY READER

Making the Australian Woman’s Day

As women are increasingly feeling the
pressure around time, family and
home, Woman’s Day maintains its role
in making her feel relaxed,
reconnected and informed.

There is no one size fits all response
for the enduring success of Woman’s
Day, no matter who she is or what her
passions and interests are — we are
there in her home and heart every
week.







DRIVING AWARENESS | Examples

MasterChel’s Linda shares the
heartbreaking reason she was
finally inspired to go on the show
Flights to this year
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SWITCHNOW £
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Visit Steflainsurance.com auloodzids | detols.
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WEBSITE VERTICALS

CENTRED AROUND OUR MOST POPULAR CONTENT CATEGORIES - AVAILABLE FOR SPONSORSHIP AND AUDIENCE TARGETING
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If the environment doesn’t exist, we can create it
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UNDERSTANDING & BUY-IN |

. SEO PACKAGES

How To Get Rid Of A Dry Scalp Once
AndFor all

How to level up your at-home hair colour
game to maximise shine and health

Salon-quality results!

All natural, plant-based

Brought to you b ournaiist
Wersan' Doy Glarol Colour stugio | @ Chartotte Knoke A

T 5 WAYS
— TO SAVE

more money s

and
sending

9

saving e and olher

Gesigned with weaen n mind.

EDITORIAL, ADVERTORIAL &
NATIVE ARTICLES

UNDERSTANDING AND BUY-IN
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DOWN THE FUNNEL |

AFFILIATE LINKS

SHOP THE LOOK SHOPPABLE SOCIAL

SHOPPABLE FORMATS
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DOWN THE FUNNEL |

MbmansDay
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Crime stories to keep
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you engrossed well

into the night

You won't be able to put down this diverse
set of quirky mysteries and action-packed

Meet The Voice Australia's
newest coach Adam Lambert New The Voice coach Kate &
hilarious family life

MREC & DRIVERS IN ENEWSLETTER SOLUS CUSTOM EDM’S

EMAIL OPPORTUNITIES
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Editorial Calendar 2025

Box Office
Blockbusters
What to Watch 3 Ways to Wear Mother's Day Winter Health Guide Beauty Dupes
Red Carpet Season School Holiday Guide Beauty Tried & Tested Box Office Father's Day Lifestyle
Summer fashion Easter Entertaining Beauty Dupes Blockbusters special
capsule‘ Beauty Dupes Autumn tones Skin hydration special Double denim
Your 2025 Guide to Affordable corporate Desserts Special Shimmer in silver Fashion Flip book —
saving wear Colour match fashion Super Foods Ultimate "How to'
Home decor special Holiday Parks Guide Bali Spotlight Holiday at home Sleek hair hacks
Backto Schogl Reality TV Season Ve el e Post-Logies coverage
Sun Safe Special Celebrity Hot Spots School Holiday Guide Best Reads
Magazine Millionaire (digital extension New neutrals Winter Stye Travel Tips
available) Dinner under $20 Cosy Casseroles Individual desserts
The new neon Healthy swaps Winter fragrance guide Texture Special
3 Ways with (fashion) Foodinaflash Pride Month Winter style
Island Escapes Spotlight On Vitamin C Leather must-haves
Easter Craft Fathers Day Gift Guide

Summer of Streaming
Christmas Gift Guides
Easy makeup looks
Fast dinners
Spotlight On
Queensland

Summer Holiday Guide

Declutter Special
Spotlight On Blush
(fashion)
Halloween treats
Streaming special
Mental health
awareness

Beach Bag essentials
Beach reads
Party dresses
Pop of colour
Boxing Day Blockbuster
Sun safe special
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