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Inspiring and guiding
Australia’s heartland
with stories that matter
and trusted health and
home advice.

Woman’s Day is an iconic brand that has
been celebrating and connecting Australian
women for decades.

With a focus on news and entertainment, the
brand also shares practical and affordable
advice on all things lifestyle, helping women
stay in the know about food, fashion, homes,
beauty, health and wellness.
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Lifestyle

Keep up with the latest fashion
trends without breaking the
bank with these chic picces...

Woman' Day

TO an omnichannel lifestyle brand
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Inspiring and guiding Australia’s heartland with stories that
matter and trusted health and home advice.

Woman's Day

Source: Roy Morgan Single Source Australia, June 2025, Mpsos Iris, October 2025, Social Following as of January 2026, Solus subscribers as of January 2026
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= From skincare to
. 2o makeup, here’s what
we're shopping from
Adore Beauty during
Black Friday
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Australian’s #1 weekly Facebook: 1,084,725 likes
Omnichannel magazine Instagram: 93,700 followers
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Masthead Readership: 634,000

Newsletter: 18,500 subscribers

EVENTS & ACTIVATIONS [Siiir

Solus: 29,400 subscribers

Roy Morgan Single Source Australia, JUN25 - print readership, cross-
platform audience (L7D)

Ipsos Iris Online Audience, October25

] Dash Hudson, Are Media socials followers/ likes, as of Jan26
& | Are Media Internal Solus & Newsletter subscribers as of Jan26



SUPPORTED BY ANETWORK OF OVER

15M touchpoints




Editorial and Content Pillars

TRAVEL



Content Calendar 2026

JAN

Box Office Blockbusters
Red Carpet Season
Summer fashion
Finance special
Home décor special

JULY

Winter Health Guide
Box Office Blockbusters
Skin hydration special
Shimmer in silver
Super Foods
Holiday at home

FEB

Back to School
Sun Safe Special
Magazine Millionaire
3 Ways with (fashion)
Island Escapes

AUG

Post-Logies coverage
Best Reads
Individual desserts
Winter style
Leather must-haves
athers Day Gift Guide

MAR

3 Ways to Wear
School Holiday Guide
Easter Entertaining
Beauty Dupes
Corporate wear
Holiday Parks Guide

SEPT

Beauty Dupes
Father's Day Lifestyle
special
Double denim
Fashion Flip book —
Ultimate 'How to'
Sleek hair hacks

APR

Reality TV Season
Celebrity Hot Spots
Dinner under $20
Healthy swaps
Spotlight On Vitamin C
Easter Craft

OCT

Declutter Special
Spotlight On Blush
(fashion)
Halloween treats
Streaming special
Mental health
awareness

MAY

Mother's Day
Beauty Tried & Tested
Beauty Dupes
Desserts Special
Bali Spotlight

NOV

Summer of Streaming
Christmas Gift Guides
Easy makeup looks
Fast dinners
Spotlight On
Queensland

JUNE

Winter Wellness
School Holiday Guide
Winter Style
Cosy Casseroles
Winter fragrance
guide
Pride Month

DEC

Beach Bag essentials
Beach reads
Party dresses
Pop of colour
Boxing Day
Blockbuster

un safe special




A SHARER

79 % will always share
about the things they try

ADVENTUROUS

78 % look to seize the day
and live a full life (83% like
to take holidays within
Australia)

FAMILY FIRST

89% think meals are an

important way to connect
with family



Our Audience Spent

$56 M

in the last 4 weeks on beauty,
fashion, health,
entertainment, lifestyle and
travel




“Ijustlove to grab a
cup of tea, a
magazine, and like,
that’s my time to just
have a little read and
relax’

WOMANS DAY READER

Making the Australian Woman’s Day

As women are increasingly feeling the
pressure around time, family and
home, Woman’s Day maintains its role
in making her feel relaxed,
reconnected and informed.

There is no one size fits all response
for the enduring success of Woman’s
Day, no matter who she is or what her
passions and interests are — we are
there in her home and heart every
week.




Driving connection and intention |
through the purchase funnel R

From inspiration

Worman's Day

Win S1000 to spend on gifts at The
Bradford Exchange!

- E High Impact Display
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Brand Ads

Make the

WHITE

To making it happen

Editorial Integration
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ADDITIONAL
ENTERTAINMENT
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Judy Taylor Nisar Malik Jimmy Kerr
QLD Head of Sales VIC Head of Sales NSW Head of Sales
Judy.Tayvlor@aremedia.com.au Nisar.Malik@aremedia.com.au Jimmy.Kerr@aremedia.com.au
Anna Quinn Jessica Ashworth
National Director of Sales Commercial Brand Manager

Anna.Quinn@aremedia.com.au Jessica.Ashworth@aremedia.com.au
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