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ELLE 75 Australia’s no. 1
Gen Z fashion & beauty brand

At afime of incredlole evolution ond postive cnange for women, ELLE finds
s place ot the cenfre of the culural conversation

From fashion o beauty, pop culure 1o potics, ELLE specks fo young,
independent women with wit, energy and opfimism
leveraging our signature smart, savwy voice, ELLE blends editorial authortty with
relatable style and engagement

Since 2020, HIE Australiarhas been a dgitakonly property

untllast year when ELE refumed!to print to become atrue
luxury omnichannel offering

In 2025, ElLE wil procuce 4 issues, coming out in
March, June, Sepfember and November

ELLE




HIE is for styfish, spirted wormen who wont to be the first 1o know everything,
FILE edits whot's NOW, NEWW and NEXT, moking it accessiole for our

readers, users, folowers ond fons.

Who s she?

You can aways find EILE af the centre of the culturdl zeigeist. From
fashion fo beauty, pop culiure o poltics, ELLE speoks fo young women
with wit, energy and opfimism.
leveraging frs signature smart, savvy voice, ELLE blends editorial engagement
with style and knowledge. A rue omnichannel brand, ELLE pushes boundaries
with grounaHorecking content that specks to an engaged communtty craving
the new, now and next

tELLE
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From the editor

Tor 80 years, ElIEs spirt, style and disinct point of view has remained unpardlieled, moking it the
leading fashion brand for young women around the world

As a 20-something, | became enomoured by EILE Australia's youthiul edits
ot frends, places and fastemakers, s stories were infeligent and thought-orovoking, and introduced
me fo frailolazers in fim, music and art betore they hitthe: zeiigeist
Andlits fashion pages deftly showed me how fo mix fiitarian with glamour, and
designer pieces with the high street. I wos opfimistic, energefic
and brimming with persondliy.

Lasstyear, EILE Australiofs print relaunch wos the most excting masthead revival
of the year, and as ts new edior, m honoured to lead
this big, beautiul brand into the future

Fvery day were seeing more Cen Z and young milennials engage with ELLE via ele comau,

our sodal media channels, vioeos ond podcasts. The ELLE tearn andll look forward to working

with you o dlign your brands with premium and contextual luxury content—and top this highly
engoged audience

Jessica Bailey, ELLE Austvalia editor

ELLE
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The ELLE audience

& ‘
Reaching
’% | | | * Australians each month
>> 7_ il = : (orint nof included)
V. — = with
] i \ .ZZ .
L £ 1.5mill1077

: / R ' Total touchpoints

(orint not included)




AVERAGE AGE: 20| AVERACE HHI: $127k
76% Say they are “born to shop”

EARLY ADOPTERS BIG SPENDERS
2 Ox more fhan he average Spending $3 bllon on
are lkely to be earty fashion and
Qdopfers of the lotest accessories in fhe Ooast
fashion 12 months
TRUSTED ADVISORS BIG SHOPPERS
Friends come fo them for 82% have visted a
advice on fashion and dothing store in the
beauty last 3 monins

ELLE
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She’s a big spender
nthe past year, he ELE audience has spert
B7 881772 o dothing
B$251 772 on foorwecr

$ 2 ] 47% ON COSMENICS,

skincare and fragrances

$ )i 4 6% on homewares,

soit fumishings and décor

ELLE
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Meet the ELLLE lean
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Jessica Bailey Naomni Snith Sally Hunwick Nicky Briger Melanie Savvidis Jordan Boormxn Alexxindra English
Editor Fashion Director  Beauty Director General Manager Brand Manager  Fashion Editor Features Editor
of Luxury
Angela law Ruby Feneley Georgia Nelson C anille Peck
Digital Editor Senior Digital Social editor Creative Producer

Writer

ELLE

AU S T R A L | A



Multiple Touchpoints

How we connect to our total audience of 1.5 million .. ...

] elleaus &
ELLE _
Following

ELLE Australia

@ elleaus - 3New ®

If she reads, she reads ELLE
' likeshop.me/elleaus

AAAAAAAAA

NEW i =
SEASON “The Real Life Versions Of The
ngxx ‘Apple Cider Vinegar’ Cast
AWARDS WHATTO BUY |- - |
BEREEs 4 +
GIRLTALK
PAGE VIEWS
505,000 What To
Wear Thi
UNIQUE AUDIENCE gprings
265 ¥ 4 992 Editor Grace O’Neill reveals

some chic must-haves for the

& elle.e.aremedia.com.au

B.00.™

HOKTHELY
(1T ]

PRINT ISSUES 'aﬁrﬁfﬁf‘ INSTAGRAM SOLUS
4 X YEAR T FOLLOWERS SUBSCRIBERS
DISTRIBUTION —_—— 302,402 14,100
ALLNATIONAL n FACEBOOK LIKES NEWSLETTER
NEWSAGENCIES S— 753, 442 SUBSCRIBERS
& SUPERMARKETS D 3 — N o 16,800
EXTENSION® BRIDES 119,476

g SHAPE E L L E

Source: Ipsos iris Online Audience Measurement Service, March 2024 — February 2025, Age 14+
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Supported by a fashion & beauty network of
5 million touchpoints

BEAUTY crew

3 Natural Beauty
Products Zooey
Deschanel Always
Has In Her Makeup

maricRlaife (Ep'Lrionc

Introducing oo —ay RN W
NEWTO0K! A\ WIN

Tacie Abramg’
: s
Aussie shows|

5 steps Lo entering your

Hpapu ‘slaze phase’ this season

et

—

AUSTRALIA

Bag
- STVLE RESFT Al
NEW Ze/ l/{;e’g{)r Your timate
it I8 : qcessories
SEASON Tf”] H d ; 5 Elhl‘bﬂﬂlﬁ By Delaney Loane
- ¢ ofideet Joreler
TheELLE NOW & POSTERS
BEAUTY TRENDS TO TRY,
AWARDS WHATTO BUY BILLIONAIRE YOUR FAVES
THEEDITORS | ERDS LNITE Ultra Care Vitamin €
HAVEVOTED! ¢ + \mﬁlﬁ'ca".\ tangerous -
tech broligarchy
GIRLTALK i :
GRACIE ABRAMS Y1 YT e Giidon 1=
onfs%gvoll(.mg CHANGE STOFS Feat. Ariana, Olivia; i)' g
s i more., Life napost Billie, Addison, Charli, [ .
Pelicaworld Jennie & morel mo:erz;??;z:
RILLER ISSTINCT Taylor's tour
Whyare e
s fhscssed
with irue rime?

BEAUTY crew

TRIED & TESTED

THE
SUMMER

1

ElLLE mariecaire Girlfriend BEAUTY beautyheaven



Editorial & content Dillars

FASHION
Atits heart, HIIE is o fashion masthead
Spearheaded by our Fashion Director, the

inimitable Naomi Smith—ond accomparnied by s
signafure smart, sawvy fone— ELLE's fashion confert,

both in orint and onlire, unique\y coptures new
collections and trends. From fist peeks af coveted

pieces and witty commentary from intemationdl
runways, fo premium, shoppob\e edioricls that fel
a brand's story, EILE sefs the  sarforial agenda for its
engaged, and ever shish, community of readers

BEAUTY

HIFs new direction in the beauty space
wil see content presented inways
adiacent to how Gen Z ond young
milennicls inferact with their favourite online
creators; beaty roufines coupled with
‘story fimes, 'Cet Ready With Me' edits,
ond red campet coverage wih exdusive
commentory from the makeup arfists ona
hair stylists who created them

NEWS & CULTURE

EUEs Comprehensive news and cuture piHQr wil
cover the must-know fims, books, music,
television, podcasts, playfists, art, theatre and
crecives. Since fts incepfion, ELLE has been an
incubator for tastemakers of style and subsionce
and a key tocus of this pllar wil be emerging
talent to know, see ond folow.

READS

As digital natives refum fo andogue fora
moment of fangiole luxury, our orint feature ine
up is curated with Tullengin deep dives on
issues that matter. Think: zeftgeist opinion
pleces, investigafive reports and ﬁrsf—person
essays from interesting authors and hign-profle
personaliies. Our mantra is f she reads, she

reads EUE" ofter dll

tELLE



Editorial &

WELLNESS

Besed onresearch and evpert opirion
BIES hedlh finess adwelness
coriert ans o erharce
bothihe physicd and nerid welbeing of our
auderce via ineligert adirfomred siories, Ths
yecr; we wekonre a newwelness pocdkest o
our

sicble of coriert offetings,

LIFESTYLE

At HIE, we loow our recders’ wadiobes and
their beauly shebves aertihe arlyways o
expess e syle, Their hones and howrihey i
them where they die and wire, wit ey
recd, the giis ey ghve, the fechhey use, the car
they dine and where they go on holickys, A
shylsh extension of the yp ot shopping pages,
this pkr'is richin slyle, beight ideass andlinchudes
s 1o T gt honres,

content pillars

BRIDES

BIE Brides showcases nmodem beickd syle though

the lers of red coolgrl weddings,

Is the Jindle guicke for brides seeling siclenent
pieces and fshion forwerd gowrs 1o guests
bolég o siie te perfect bakixe beiween

elegart and eye- caidhing Wihis Herd of high
foshion and dfforckbe finds, BIE Biides offers

expert cuciion for every budget donggside insider
#ps on honeymoon deslinciiors,

TRAVEL

Ou auderce ae yeariyg fo dscover
nore of the woikd As such weliesearched,
beauily preseried fovel feciues inour print
issues openour recclers ninds fo diferert
couriies,

cdiues and epetierces, Ths yeoy;

elecomau wl inkodice a fonel veriicok:
a one-siop shop forrenel
recommrenchlions fomedios ad i giks’

infending cilies,

LLLE
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Driving infention through connection
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LLLE

N EéEN

THE NEXT GEN AWARDS

To celelxcie e newguad of Ausicionicleri
BIE wi pariner wih digned lrards 1o lauchihe
NEX GEN AWARDS. We bxig youthe new
fioriier of Ausicion ciedlives, speciclly selecied by

the BIE feamfor teir bright, bod
wiless, fo arfisls, inoge ndders, houghHeaders
ond imders, considerourrest gensias he
fuue icors
of Ausicion cdiue,

ELLE inspires
Across ore cky of inerccive i, ick and
honds on sessions wih sonre of ourfovouiie
eperts, BIE INSARES sthe fire 1o lechage,
reset and getinfouch wih he best version of

yousek
HIE INSFRES 5 a sekcae evertwih

be you, only better

Sionaiture properiies

INSTORE EVENTS
Fomlage scole feshion and beauly
aciivaiions fo nore ininle worlehops,
insiore everis focus on engaging consuners wih
HIE edliors.,

LLLE

INTERNATIONAL

BrAU Y
AWARDS

THE ELLE BEAUTY

AWARDS
Using our BIE Clipe adedperiise in
becuiy; ths cudied longis of prodicis we love
w dso presert the charee forincsion and
owareress of your brand Cudied and Voled
for by on esieened ediiorid ponel the BIE
Beauly Avwards Wi presert orly the bedt
prodiucls, fomdéxae fo hoir cae, fosick
fo priner;

LLLE
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THE HOME of

CHRISTMAS

DAVID JONES

HIGH IMPACT
SPONSORSHIPS

Dive aovcreress ad credle
inpactbyowring on
eniormrernt digned fo your
kxornd Honre page and secion
sporsarships avakoble, wihauderce
fagelng opliors.

Sponsorships

Own an envivonnent with your bvand

A U8 T R AL

6 Exsenlialy e Buying
This Season’
-

] —

il

SOLUS EDM

Wih D0%share of voke, dae
your brerxds siory o on
engaged audence who hone sigred yp for
conmuricalions fomihe noshecd Redfect
for nrewprodict offers or conpetifors

SPONSORED

SHOOTS

Wih D0%shae of voke, we
assentbe the perfect arecive
feamio shoot yourcoleclion or
rewkuch
Fromsingle fo mliple pages,
o our corlert cko ves orire
and socid

THE PIECE
Structural
Nteqgrity

JSrowe New Seabs

—

DIGITAL COVERS
Wih D0% sae of voke, sae your
lrads sory o an engaged auxderce
who heve sigred o for communcalions
fomihe nosthecd
Refect for rew prodict oflerss or
conpeliiors

tELLE



Sponsored social executions

fe s tiene 1o

treced yourself
'l -

pmme—_ ‘ - |
EDITORS PICKS J—E.L L E

MOTHER'S DAY GIFTS | b
. g ( ~ C ( | - C
CUSTOM-CREATED LUXURY LAUNCHES EDITOR SELECTS “"THE PIECE” CAROUSEL
VIDEO POSTS

ELLE
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Superchearoed socical

A\ Celebrgy’
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(Tok i

/s ,
pmar eclairf_au g .
) j Y Firsts
“" o ’}‘l/ with Barbara Palt)
Come with us to
marie claire’s

Women Of The Year @ Show ca ptions
Awards ‘

ELLE Australia @ - 2024-10

Barbara Palvin really is just like us £
The @Longines ambassador sto... more

STYLING 1 PIECE, 3 WAYS TRIED & TESTED EVENT RECAPS ELLE FIRSTS
MASTERCLASS

tELLE



Syndicated content & covers

elleaus ¥ elleaus & F |‘ I F elleaus &
D E L IJ E E IJ IJ
AUSTRALIA AUSTRALIA

Qv

PBP® Liked by kaylawratten and others

elleaus Gone are the days of flower crowns and body
glitter at #Coachella. This year, celebs like #KendallJenner
and #HaileyBieber ditched avant garde outfits in... more

Qv

PBP® Liked by kaylawratten and others

elleaus Gone are the days of flower crowns and body
glitter at #Coachella. This year, celebs like #KendallJenner
and #HaileyBieber ditched avant garde outfits in... more

PBP® Liked by kaylawratten and others

elleaus Gone are the days of flower crowns and body
glitter at #Coachella. This year, celebs like #KendallJenner
and #HaileyBieber ditched avant garde outfits in... more
View all 4 comments

Q

View all 4 comments

hn QA B ® @

View all 4 comments

a Q @ ® @
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FLE wil leverage its global network
to secure Adist sponsored covers & shoofs

tELLE



A luxury brand
with the power of econma

81.5m 1777

VWorth of tofal scles Tofal monihly
driven fo dffiiote reach across
parners through our webstte, socicl
sites last year and emoal

+223%

ncrease YoY in

rodluct clicks V1] /’

driven to dffiicte \ \
N /
5\\ ,

/
ELLE ~ TN
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Formats built to drive shopping

LLLE

FLLF , - e L R I 'Tried On 32 Pairs Of Jeans In Search
S S S— Of The Perfect Denim—I Found Them

INTRODLICIMG
FaLl'S HOTTEST BAG

eal, lears untless ir

S or marelclaiiey.
team’s Black{kriday g
WiSh|i§I?

B Arve The Sunglasses We've g
What the ELLE team Cpng e T R
 hobbine 1his i) a Shopping In The Black g%
ZS j OppZ”g lL ZJ J&l € 564507? b [ ]!-(i‘l!y 5‘;—!/&‘- <3 B Maddison Hockev If there’s one thing to know aboul me, it's that I love to shop. Not only do
i T - O 4 Digital Editor Tlove to shop but, I'm good at it, too.
I'm the person my friends lurn to when they want brand
recommendations, outfit advice or need help sourcing that coveted ‘out
of atock’ item that's impossible 1o find. Hell, [ love it 30 much I've
somehow (and very luckily) found myself doing it as a job, and yel.
when it comes to shopping for jeans, I shudder at the thought—and I

know I'm not the only one.

SOLUS EDMS AND SHOPPABLE SOCIAL FIRST PERSON REVIEWS
EDITORIAL NEWSLETTERS WITH AFFILIATE LINKS

tELLE



Editorial calendar

January

DIGITAL ONLY:

New Year:
wellness/fithess content
* Golden Globes
* Travel focus
(Jan21016):

Gids’ Guide To...

48 Hours In..

* Wedding content

Jfebruary

n .
7\
DIGITAL ONLY:
* Grammys
* MAFS stats
* Apple, Cider Vinegar launches
(ecnly digital release of
Alycia coverfo capitdlise
on show's success)
* AW Fashion Week
(Milan, Paris, NY, London)

ISSUE NO. 1:
One-year Anniversary Issue
* Newseason fashiory
3 sponsored shoots
* Intemational ELLE Beauty Awards
Cover: Alycia Debham Carey
(Dior sponsorship)

Digital only: Oscars
Podcast: Two Blue Lines -
ELLE’s new fertility series

DIGITAL ONLY:
¢ Australian Fashion Week
¢ Continue rolout of
print conlent

DIGITAL ONLY:
* Met gala!
 Continue rolout
of prink conlent
* Winter iravel
* Winter fashion
* ELLE brides

ISSUE NO. 2:
Women in Music Issue
* Porifolio of the best in music
* Print content rol-out

online, including cover
* Event: ELLE Inspires

december

november

July

DIGITAL ONLY:

* Anxizon Prime Day
* Continue print
rol-out online
* ELLE Brides
* ELLE Travel: best
spa specidl/ guide

DIGITAL ONLY:
* logies
* WIN a tip to Qudlic/
The Sundays
* Big Weekof Beauty
(skincare focus)

september

ISSUE NO. 3:
The Next Gen Awards
* Meet the fulure stars of film art, fashion,
beauty and nusic
Digital:
* Fashion Week: NY, london, Milan
* The Enmys
* Spring fashion shopping drive online
Event: The Next Gen Awerds

DIGITAL ONLY:

* Print content sfill rolling out
* Fashion Week: Paris
* Hdlloween
* Spring Brides

ISSUE NO. 4:

The Dress up Issue
* Fomnil/ event dressing specia
* Mdleup specid
* Seasonfashion
* Cover/ issue rolout
* BlackFriday Sdles drive

DIGITAL ONLY:
* Continue roll out of print content
* Xmas gift guide
* Advent calendars
* Boxing Day sdles

tELLE



Contacts

Melanie Savvidis
Naliond Brerd Moreger
MekxieSowds@ aenedaconau

Anna Quinn
Neciiondl Deecior of Scles
AmaQuni@ aenedacomou

Blake Wright
Head of Sdkes (NSW)

BleWiigh® aenediaconou

Judy Taylor
QID Hecd of Scles
LT ayior® aenedaconau

tELLE
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