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Connecting and engaging the
everyday woman with
practical lifestyle tips, feel-good
stories and breaking celebrity
news.

New Idea provides the ultimate everyday
escape. With a relatable voice, it delivers
celebrity news, royal updates, and exclusives
that keep audiences entertained.

From quick and easy recipes, to expert-backed
health and lifestyle advice, handy shopping
guides and travel inspiration, New Idea aims to
make life easier... and a little more fun!



Uniquely
Australian, readers
choose New Idea
to escape from
their day to day

SOCIAL
FOLLOWERS
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Our Audience Spent

$749M

in the last 4 weeks on beauty,
fashion, health,
entertainment, lifestyle and
travel




TECH CONSCIOUS CONNECTED %,

P A A FOODIE 7
70% like to have 75% need a mobile 80% of readers tell : ,.._.
traditional home- phone for information others when they try 2 ;/"'7‘””"'*-

and entertainment something they like ’

) purposes

-
" *ROY MORGAN_SEPT 2024




FROM a print-led
entertainment brand...

WOMAN'S-EYE-VIEW ON THE MELBOURNE CUP

FOR WOMEN

9«

el Food |
y CHILL OUT WHILE
| IMPRESSING
GUESTS WITH THIS
EASY DESSERT!

SOCIALS m

Berry Lamington Ice-Creams: enjoy
a new take on a classic

DEDICATED '
DIGITAL -

pep

DESTINATION -

Take breakfast on the road to the nest
Level with these top portable blenders
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Q Swimwear for any life scage & sonz»su
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TO an omnichannel lifestyle brand
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REACHING 6 2 Ok AUSTRALIANS EACH WEEK

1.2M

SOCIAL
CONNECTIONS
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| HUGH & DEB
05 mc::zmv

VMY, NIGHT
FROM HELL!
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----- BAME!

Will these non-negotiables ruin >
Lauren & Eliot’s relationship on MAFS? mab histeww_ FB
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Connecting and engaging the everyday woman with practical
lifestyle tips, feel-good stories and breaking celebrity news.

j

11.8K

NEWSLETTER
SUBSCRIBERS |

- //

797k pvs
590K uas

CELEBRITY NEWS | EXCLUSIVE ACCESS | EXPERT ADVICE | PRODUCT REVIEWS | RECIPES
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SUPPORTED BY ANETWORK OF OVER

15M touchpoints




Editorial and Content Pillars
* S C3a)) | v

FASHION

= 2 ~—
B e

TRAVEL HEALTH BEAUTY



WEBSITE VERTICALS

CENTRED AROUND OUR MOST POPULAR CONTENT CATEGORIES - AVAILABLE FOR SPONSORSHIP AND AUDIENCE TARGETING
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If the environment doesn'’t exist, we can create it



“They seem to help
me 'escape’ from all of
the negativity of the
day and the rush rush
rush that goes on
around me.”

NEW IDEA READER

In the words of our experts...

New Idea is an entertaining and playful catch up
with a good friend. It’s a one-stop read that mixes
international and local celebrity with royal news,
entertainment and real-life stories, plus adds a
whole heap of informative lifestyle content, from
health-wellbeing to parenting and food.

New Idea strives to give readers the latest news and
up-to-date information, while also celebrating the
past and taking the occasional nostalgic trip back
in time. Uniquely Australian, readers choose New

Idea to escape from their day to day and feel
connected to the people and places that matter to
them.







DRIVING AWARENESS | Examples

MasterChel’s Linda shares the
heartbreaking reason she was
finally inspired to go on the show
this year

EXPERT ADVICE: Everything E‘C E
you've ever wanted to know
about SPF e P;

Sign Up to the
Newsletter

June Again

Donate for
the chance to
win 500,000
Qantas Poin@

W -

SPONSORSHIP ROADBLOCK VIDEO AMPLIFICATION

AWARENESS




UNDERSTANDING & BUY-IN |

New SEO PACKAGES

stella

Stellainsurance is EXPERT ADVICE: Everything you've

o flexible to help support ever wanted to know about SPF
youon & e
The swimwear collection that your

little ones will love this summer

5 WAYS ()
5 l YOLU
\..“
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EDITORIAL, ADVERTORIAL & INSTAZINE,

NATIVE ARTICLES SOLUS EDM

UNDERSTANDING AND BUY-IN



DOWN THE FUNNEL |

SHOP THE LOOK AFFILIATE LINKS SHOPPABLE SOCIAL

SHOPPABLE FORMATS



DOWN THE FUNNEL |

e

Crime stories to keep
you engrossed well
into the night

You won't be able to put down this diverse
set of quirky mysteries and action-packed
thrillers.

Meet The Voice Australia’s
newest coach Adam Lambert  New The Voice coach Kate &
hilarious family life

MREC & DRIVERS IN ENEWSLETTER SOLUS CUSTOM EDM’S

EMAIL OPPORTUNITIES



PRINT CONTENT CREATION |

PRAISE, BE!
Unsarprisingyy.

HAIR-TRIGGER

Eivishad atempes. exacerated by his

ONELVIS' BIRTHDAY
. you get tlu' e
presents! s

Scutpture,
‘whisked her away to Las Vegs! pompadou standing proud. i $14997

ADVERTORIAL

Pan-Fried Cheesy
Egg Toasties

2 minutes. Place one slice of
‘bread, buttered-side down.
inpan next to egg Top with
2 cheese slices. Cook for
Imeute.

" 2eggs 4 Using an egg-sice, place egg

4 Colby cheese slices. ontop of cheese. Top with
ancther bread slice, buttered.

15pread one side of each sdtlp'ummtm Cook

bread slice with butter. fora! 1 minute, or until

small bowis cheese s meked. Remove from
3 Heatan oded, large nan-stck.  pan Repest with remaining
frying pan over amedium bread, egg and cheese.

hest Addoneegg Cookfor 5 Cutinhalftoserve.

GOLDEN GRAINS

Didyou know Cor Thins stces arentrice:
cakes? They ve actually made from grains
of corn s0 they taste like popcorn. These
moreish

Thins in the biscuit aisle of most supermarkets.

FEATURE
INTEGRATION

CUSTOM CONTENT

w Advice TN~

Q Time-saving cleaning hacks &

Clean

OUEEN] 4

JESSICA ROWE PROVES THAT "
TIDYING DOESN'T HAVE TO
ALWAYS BE TEDIOUS!

be's an author, time doing the things it removes the
5 journalist, podcaster,  that bring you joy! toughest stains in
1 and a proud ‘crap just 30 minutes
housewe Jessica and at

‘CLUTTER
onhow o keep tehome ~ CUPBOARD M Power St (s
spick-and-span when When guests come over,  Remover Powder, 536
‘youre short on time shove everything into a
" cupboard. Or, better still, _1 DESIGNATE
DON'T TAKE  your junk room’. Remember TASKS
ITTO0 hat your goests are there Gt your kids involved in
SERIOUSLY for you - not your perfectly  sorting their clean washing
| My number ane tipis  organised home. into piles with their own
a Taundry baskets. My eldest
«PPICK THE ‘has always loved doing
RIGHT that, and now she’s
0D

charge of our washing]
perfect. You  Get yourselfsome Vanish

liveina Gold Pro It saves tmein A" MOVE AND
home,nota _the laundry as ll youneed ¢ GROOVE
showroom.  todo s puta scoopin with Do your best daggy mum
Sospend your regular detergentand  dance moves and crank

gy gt el

BESPOKE BRANDED
SPONSORED CONTENT




PRINT CONTENT CREATION |

PUT ON A
FESTIVE FACE

TEN THINGS FAMILIES LOVE
ABOUT CRUISE HOLIDAYS
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Content Calendar 2025

JAN

Health — kick
start the new

year
Back to School

JULY

Parenting Special

FEB

Valentine’s Day
Ovarian-Cancer
Awareness
Month

AUG

Children’s Book
Week
Pet Special

MAR

Easter School
Holidays
Budget Special
Autumn Fashion

SEPT

Father’s Day
International Day
of Charity
Spring Refresh —
Homes, Health,

Beauty & Fashion

APR

ANZAC DAY
Winter Travel
Food Poverty
Winter Appeal
Baking

OCT

Grandparent’s
Day
Halloween Special
Breast Cancer
Awareness

MAY

Mother’s Day
Beauty Tried &
Tested

NOV

Summer Health
Christmas Gift
Guides

JUNE

Winter Wellness
Winter Warmer
Recipes

DEC

Carols in the
Domain
Party Season —
Fashion & Beauty
entertaining guide




Driving connection and intention
through the purchase funnel

L R -
From inspiration O

l,\clg.g [E—

WIN! A Cruise Holiday

Shop

Social
g o
<

Brand Ads

Weight loss
isn’'t as simple
as

Lose weight the medical way
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@ ©

To making it happen
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8.807M
0
DIGITAL

DDM DIGITAL
Unique Audience: 627,549

EXTENSION*

Page Views: 834,500 S -
Average Dwell Time: VIA Dotdash Meredith [l == == S sin el Ly
1.99 minutes Partnership

Cross-Platform Reach:

620,000 1 ) 8 8M

TOUCHPOINTS
*Ex-Dotdash Meredith

= LISA
o | WILKINSON T3

Facebook: 1,097,065 likes
BNREECUE Instagram: 144,159 followers
SIZZLERS \

CHILLED
DESSERTS

FUN COOKING
FOR KIDS!
Meuls that suf
g JMMFM
THE SALAD
o R ‘ BOWL CRAZE
» i \ ‘ -t
L g 1T )
2y a0y | weao worr |
| B WASRIGHT ALLAIONG] e = § / &
& D S S

Weekly Reach: 494,000 Newsletter: 10,700 subscribers @ "\;@

Roy Morgan Single Source Australia, DEC24 - print readership, cross-platform audience (L7D)

Ipsos Iris Online Audience, March25
. SRR SLRELs Dash Hudson, Are Media socials followers/ likes, as of Jan25
SO lu S 1 1 5 80 0 Su b SCrl b ers = Are Media Internal Solus & Newsletter subsribers as of Feb25
Source: Ipsos iris Online Audience Measurement Service, March 2024 - February 2025, Age 14+



Where c

Judy Taylor
QLD Head of Sales
Judy.Taylor@aremedia.com.au

Anna Quinn
National Director of Sales
Anna.Quinn@aremedia.com.au

S intention

Blake Wright
Head of Sales (NSW)

Blake.Wright@aremedia.com.au

JessicaAshworth
Commercial Brand Manager

Jessica.Ashworth@aremedia.com.au
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