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We all know diabetes is the epidemic of the 21st
century and the biggest challenge confronting
Australia’s health system.

More than 300 Australians develop diabetes every day.
That’s one person every five minutes.

Almost 1.9 million Australians have diabetes.

Diabetic Living is Australia's only
lifestyle magazine for people with diabetes —it’s all
about eating better, feeling better and living better.

connecting with over 316,000 Australians up 15%
YOY.

As dietary changes are often the first step in diabetes
management, every issue contains 45+ healthy
mouthwatering recipes developed and tested to meet
dietary guidelines. In addition, each issue includes
features from experts designed to help our readers
achieve their health and wellness goals.



LIVING

Diabetic Living delivers an abundance of useful
health information, tantalising recipes, tips for
entertaining, and updates on the latest
products, services, and advances in diabetes
health. Diabetic Living allows you to rediscover
incredibly delicious, no-sacrifice meals.

Our health content is produced and written by
experts in the field of diabetes, research,
exercise, and mental health. Packed with day-
to-day information, research, relevant articles
and expert advice, it empowers the audience to
take charge of their health, arming them with all
the tools they need for a full and active life.

ALIX DAVIS
Editor




Our Audience
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MASTHEAD READERSHIP: 316,000 | FREQUENCY: BI-MONTHLY | SOCIAL FOLLOWERS: 52,722 | AVE AGE: 49YRS | AVE HHI: $130K

Source: Roy Morgan Single Source Australia, September 2024, Ipsos Iris Online Audience Measurement Service, Jan24-Nov24, AP14+, Social Following as of December 2024.
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CONTENT CREATION | Print

CREATE ENVIRONMENTS AND CUSTOM CONTENT WITHIN
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Integrate your productinto our existing relevant
features and sections



Anna Quinn

National Director of Sales
Anna.Quinn@aremedia.com.au

Judy Taylor

Head of Sales — QLD, SA, WA
Judy.Taylor@aremedia.com.au

Blake Wright

Head of Sales - NSW
Blake.Wright@aremedia.com.au

Nisar Malik

Head of Sales - VIC
Nisar.Malik@aremedia.com.au



	Slide 1: Brand Overview 2026 
	Slide 2
	Slide 3: Diabetic Living delivers an abundance of useful health information, tantalising recipes, tips for entertaining, and updates on the latest products, services, and advances in diabetes health. Diabetic Living allows you to rediscover incredibly del
	Slide 4: Our Audience
	Slide 5: Editorial Pillars
	Slide 6: CONTENT CREATION | Print 
	Slide 7

